
HOW
DY.

I’m
 a 

pil
sne

r-l
ovi

ng,
 re

sul
ts-

dri
ven

 sa
les

 an
d 

mar
ket

ing
 pr

ofe
ssi

ona
l w

ith
 ex

per
tis

e i
n b

eer
 an

d 

FMC
G. 

Ski
lle

d i
n d

ata
-dr

ive
n d

eci
sio

n m
aki

ng,
 I 

thr
ive

 

in 
fas

t-p
ace

d e
nvi

ron
men

ts.
 I’

m p
ass

ion
ate

 ab
out

 dr
ivi

ng 

bra
nd 

suc
ces

s, 
sus

tai
nab

le 
pra

cti
ces

, a
nd 

con
sum

er 
con

nec
tio

n

thr
oug

h s
tra

teg
ic 

acc
oun

t m
ana

gem
ent

 an
d t

err
ito

ry 
exe

cut
ion

.

EXPE
RIEN

CE.

CRE
ATI

VE 
SAB

BAT
ICA

L/T
RAV

EL.
 (J

ul 
202

5 -
 Pr

ese
nt)

ATO
MIC

 CO
FFE

E R
OAS

TER
S. 

(Ma
r 2

023
 - 

Jul
 20

25)

Acc
oun

t M
ana

ger
: O

wne
d b

ran
d p

art
ner

shi
ps 

and
 sa

les
 st

rat
egy

,

ens
uri

ng 
str

ong
 ma

rke
t p

ene
tra

tio
n a

nd 
cus

tom
er 

eng
age

men
t.

Dev
elo

ped
 an

d e
xec

ute
d t

ail
ore

d s
tra

teg
ies

, e
nha

nci
ng 

bra
nd

vis
ibi

lit
y a

nd 
cus

tom
er 

ret
ent

ion
. C

oll
abo

rat
ed 

wit
h i

nte
rna

l 

tea
ms 

to 
ali

gn 
mar

ket
ing

 ef
for

ts 
wit

h o
ver

all
 br

and
 ob

jec
tiv

es.
 

Led
 th

e c
omp

ani
es’

 su
sta

ina
bil

ity
 go

als
 an

d i
nit

iat
ive

s.

FUT
URI

TY.
 (J

un 
202

1 -
 De

c 2
022

)

Sal
es 

Man
age

r: 
Bro

ugh
t t

o m
ark

et 
NZ’

s f
irs

t 1
00%

 co
mme

rci
all

y

com
pos

tab
le 

bot
tle

d w
ate

r p
rod

uct
. L

ed 
str

ate
gic

 sa
les

 pl
ann

ing
,

and
 ma

nag
ed 

cus
tom

er 
rel

ati
ons

hip
s, 

ens
uri

ng 
hig

h s
ati

sfa
cti

on,

rep
eat

 bu
sin

ess
, a

nd 
mar

ket
 sh

are
 gr

owt
h. 

Uti
lis

ed 
CRM

 to
ols

 an
d

dat
a i

nsi
ght

s t
o e

nha
nce

 ta
rge

tin
g a

nd 
bra

nd 
eng

age
men

t s
tra

teg
ies

.

MIS
FIT

 BR
EWI

NG 
CO.

 (J
an 

201
8 -

 Ju
n 2

021
)

Fou
nde

r: 
Dev

elo
ped

 an
d m

ana
ged

 th
e b

ran
d f

rom
 in

cep
tio

n t
o

nat
ion

al 
dis

tri
but

ion
, e

nsu
rin

g a
 st

ron
g m

ark
et 

pre
sen

ce.
 Bu

ilt

and
 nu

rtu
red

 re
lat

ion
shi

ps 
wit

h s
toc

kis
ts 

and
 co

nsu
mer

s, 
enh

anc
ing

bra
nd 

loy
alt

y a
nd 

eng
age

men
t. 

Lev
era

ged
 co

nsu
mer

 in
sig

hts
 an

d

sal
es 

dat
a t

o r
efi

ne 
mar

ket
ing

 an
d p

rod
uct

 st
rat

egi
es.

LIO
N B

,S&
W N

Z L
IMI

TED
. (

Jul
 20

16 
- J

an 
201

8) 

Ord
er 

Man
age

men
t E

xec
uti

ve:
 Li

ais
ed 

wit
h v

ari
ous

 st
ake

hol
der

s,

fro
m s

upp
ly-

cha
in 

to 
bra

nd 
man

age
men

t, 
to 

mit
iga

te 
the

 ef
fec

t o
f

cha
ngi

ng 
sto

ck 
lev

els
. R

esp
ons

ibi
lit

y a
nd 

tru
st 

wer
e i

nte
gra

l, 

wit
h e

ach
 de

par
tme

nt 
rel

ian
t o

n y
ou 

to 
ens

ure
 a 

fre
e-f

low
ing

 sa
les

cha
nne

l.

est
. 1

995
 

+64
 21

 67
3 1

25 

hey
@br

end
and

evo
y.c

om 

bre
nda

nde
voy

.co
m

EDUC
ATIO

N.

UNI
VER

SIT
Y O

F A
UCK

LAN
D

201
3 -

 20
15

Bac
hel

or 
of 

Com
mer

ce 
(BC

OM)

Maj
or 

in 
Mar

ket
ing

LIV
E T

HE 
DRE

AM 
ALU

M

201
5 -

 20
16

Soc
ial

-en
ter

pri
se 

bus
ine

ss

acc
ele

rat
or 

pro
gra

mme
 

TOA
STM

AST
ERS

 (P
ONS

ONB
Y)

202
2 -

 20
23

Pub
lic

 sp
eak

ing
 an

d c
omm

uni
cat

ion

ACH
IEVE

MEN
TS.

Spe
arh

ead
ed 

cra
ft 

bee
r e

xpa
nsi

on 
acr

oss

mul
tip

le 
sto

cki
sts

 us
ing

 st
rat

egi
c

bra
nd 

pos
iti

oni
ng 

and
 co

nsu
mer

eng
age

men
t.

Lau
nch

ed 
and

 sc
ale

d a
 ne

w F
MCG

 pr
odu

ct,

dri
vin

g r
eve

nue
 gr

owt
h t

hro
ugh

 ta
rge

ted

mar
ket

ing
 ex

ecu
tio

n.

Man
age

d a
 po

rtf
oli

o o
f a

cco
unt

s t
hat

equ
ate

d t
o o

ver
 $2

m i
n a

nnu
al 

rev
enu

e.

SKILL
S.

Pro
jec

t M
ana

gem
ent

 & 
Com

mer
cia

l A
cum

en

Sta
keh

old
er 

& R
ela

tio
nsh

ip 
Man

age
men

t

Sus
tai

nab
le 

Pra
cti

ce 
Imp

lem
ent

ati
on

CRM
 De

vel
opm

ent
 & 

Opt
imi

sat
ion

Dat
a-D

riv
en 

Dec
isi

on 
Mak

ing

Sal
es 

& B
usi

nes
s G

row
th

Aut
ono

mou
s W

ork
ing

Ref
ere

nce
s a

vai
lab

le

upo
n r

equ
est

.

Bre
nda

n

Dev
oy


